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Since the 1950s, products within the international division of labor is becoming 
the dominant form of international production and trade. The new international 
division of labor model based on comparative advantage between countries from 
the industries and products,and resulted in a global production network.This 
phenomenon strengthened the economic ties of the world, and all regions had a 
profound impact on the global economy.  
Apple(Apple Inc.) is the leader of the IT industry. Apple's huge product lines 
bring a huge economic benefits and continues to push its market value go 
higher.Behinds the company's great value is its global production networks in the 
world. Apple divided its products into different production modules, each production 
module to select the world's lowest cost place to produce, then exports those parts 
to China for assembly, the final finished products are exported to various countries. 
Study of Apple's global products network has a very significant research value. 
In the course of the operation of Apple's global production network, China 
is only served as the final assembly process producing countries. The existing data 
on international trade statistics can not accurately reflect the added value of China 
in global production network. The defects of the statistical methods resulted in 
China's growing number of trade friction and the status quo, these problems are 
worthy of further study. 
    This paper analyzes the main components of the iPod ,iPhone and iPad, 
classificated its main parts and analysis its parts value,through measuring the value 
added of different countries. Industrial upgrading China's IT industry development 
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生产网络，而苹果公司又是当今颇受瞩目的 IT 公司。苹果公司（Apple Inc）依
靠一系列明星产品（iPod①、iPhone②、iPad③），经营业绩和股票价格一路攀升，
截止 2012 年 3 月 15 日，苹果公司在 Nasdaq 的每股报价为 585.62 美元，市值超
过 5500 亿美元，位列全球所有上市公司市值第一位，如果与全球国家 2011 年的




20 世纪 90 年代，随着中国大举推进制造业的发展，经过 20 年的发展，中




                                                        
① iPod 是一款苹果公司设计和销售的便携式音乐、多媒体播放器系列的名称。 
② iPhone 是苹果公司推出的智能手机终端系列的名称。 


















根据 2012 第一季度苹果公司公布的财务报告，苹果公司在 2011 年第四季度















国 IT 产业的发展，对 IT 产业在全球生产网络中的升级路径进行政策建议。本文
共分为六章，结构如图 1 所示。 
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